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WP5 Goals

• Promote information about project activities to all targeted stakeholders

• Communicate news and facts about the initiatives, events and partners

• Create awareness of the HPC communities and academia groups in 

Europe and LATAM, among scientists and target-groups

• Promote the exchange of best practices in HPC research through events 

and training activities

• Communicate the successful stories’ showcase in innovative uses of 

HPC

• Disseminate all the project achievements



WP5 Tasks

5.1 Dissemination, Communication and Exploitation 

Strategy 

5.2 Dissemination and Communication Activities

5.2.1 Website and social media 

5.2.2 Dissemination materials



Timeline

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

Task 5.1

Task 5.2

D5.1 

Dissemination, Communication and 

Exploitation Plan

Submitted

Dissemination, 

Communication

and Exploitation Strategy

D5.3 

Final Dissemination, Communication and 

Exploitation Activities Report

M30 - Submitted

Dissemination and Communication Activities

D5.2 

First Dissemination, Communication and 

Exploitation Activities Report

M21 - Submitted

D5.4 

Training Materials

M30 - Submitted

D5.5 

Collaboration Activities with LA initiatives

M30 - Submitted



Target Groups

• Public and private research actors

Universities, research centres, research units in SME and big 

industrial players, EU platforms

• Public decision-makers

Regional, national and local level

• Society and other stakeholders involved

User associations, SMEs and micro-enterprises

• Media

• General public



Communication Tools

Communication

Tools

Advertising

Digital 
Marketing

Public
Relations

Direct
Marketing



Advertising

Communication Materials

• Logo and visual identity manual

• Document and presentation

templates

• General presentation about the 

project



Advertising

Communication Materials

• Factsheet

• Poster

• Leaflet

• Flyer



Advertising

Communication Materials

• Video

• Roll-up

• Flyer focused on results



Digital Marketing

Website

www.risc2-project.eu

+ 3950 
VISITORS

http://www.risc2-project.eu/


Digital Marketing

Social Media 

+ 440 
FOLLOWERS

+ 340 
POSTS 



Digital Marketing

Blog 

The blog posts initiative started in July

2022

Blog posts written by different

partners and students, from LATAM 

and Europe

All the entries are available on the 

website and on social media accounts 15
BLOG POSTS



Digital Marketing

Youtube

19
SUBSCRIBERS

11 
VIDEOS 



Digital Marketing

Webinar Series

The RISC2 Webinar Series 

started in August, 2022

As part of the first season

of this webinar series, four

different webinars were

promoted



Digital Marketing

Webinar Series

The RISC2 Webinar Series 

started in August, 2022

As part of the second season

of this webinar series, four

different webinars were

promoted



Public Relations

Press Kit

The press kit provides a fast and

easy way for media organisations

to access all the RISC2 project

information



Public Relations

Press

Release/Opinion

Pieces

In February, a PR was

shared among all the 

communication contacts

of each partner, to 

reach local audiences



Public Relations

Press Release / Opinion

Articles

Different proposals were sent to 

the HPCwire platform

An international press release

was launched on August 2022 

through the Alpha Galileo 

platform



Public Relations

News Pieces

Several news pieces have been

produced to showcase the project’s

execution and progress, and they’re

all available on the website



Public Relations

Events



Public Relations

Merchandising

• Stickers

• Water Bottles

• Poster

• Leaflet

• Flyer



Public Relations

Merchandising

• Notebooks

• Pencils

• Bags

• Pens

• Lanyard and Pin



Direct Marketing

Customer Relationship Marketing

The website features a quick

subscription form that is vital to 

create a contacts database

A landing page for this subscription

was created and shared among the

partners’ contacts



Direct Marketing

Newsletters

A Customer Relationship Marketing 

(CRM) platform named Mailchimp is

being used to disseminate the 

RISC2 newsletters, which are 

connected to the database

This platform allows users to monitor 

the indicators of each newsletter 

released

8
NEWSLETTERS

SENT

+180
SUBSCRIBERS



Communication Plan

A communication plan that follows an integrated marketing approach 

based on several communication campaigns. Each communication 

campaign has a specific goal and, therefore, aims at targeting specific 

project stakeholders

When

How

To 
Whom



First Communication Campaign



Second Communication Campaign



Third Communication Campaign



KPIs Defined



Exploitation 

Exploitable Results

• HPC capacities in Latin America road map
This result was transferred to the EC and the RISC2 consortium.

• HPC observatory
As mentioned in D2.2 and D2.4, the Observatory included relevant information to map Latin
American research and industrial ICT actors, to identify their specific research capabilities, 
collaboration support needs, and provide information to them on collaboration opportunities with
their EU counterparts in the HPC area.

• HPC resources
Partners can exploit the HPC resources managed by the RISC2 consortium. The IPR and costs 
for an HPC resource are defined transparently, so the usage of the HPC resource allows clear 
opportunities.

• RISC2 training
The RISC2 training events, on the post-COVID19 situation, were offered and organized in 
several ways, including in-presence and online meetings and webinars. The research partners 
offered their knowledge and training courses established conferences in LATAM and Europe.



Thank you!

https://www.risc2-project.eu/

risc2-project@bsc.es


